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Abstract: Under the situation of increasingly fierce competition in the Chinese football associa-
tion super league, the health of the Chinese football association super league club management
environment is directly related to the harmony of the whole field and the tolerance of the mar-
ket. Through theoretical analysis, this paper constructs a conceptual model of Chinese football
association super league club’s characteristic social responsibility and spectators’ civic behav-
ior in Chinese context, the conceptual model between the Chinese football association super
league club’ s characteristic social responsibility and the spectators’ civic behavior was estab-
lished with the moderator variables of market-oriented strategy and the moderator variables of
audience’ s gratitude. Through empirical analysis, it is found that Chinese football association
super league club’s social responsibility can build a more advanced partnership with the audi-
ence through the gratitude mechanism; customer orientation has positive adjustment effect on
Chinese football association super league club social responsibility, while competition orienta-
tion strategy has negative adjustment effect. The results show that Chinese football association
super league club should adopt compound development strategy in the fierce competition, and
take social responsibility as a strategic integration tool rather than a simple image tool, which is
conducive to the realization of competition results, arena harmony and economic benefits of the
multi-win situation.
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Smith (2012) [RIHIF 78 5 7R , 42% R I 2 St 2 ] 1) 1 Je
BT AT A 7 B Al AR 2 TR ST AN, SRR
R I B 55w B B AL R T S A BRI AR B R RANIE], BR
FHO AR E SR LR AL X, AR I AL 2 54T, 32 B DU
FEIX R 2y L H B, FE B A F SRR T 1992
ML O RS fi RO 2 Bk 2 O I 28 11
RN SR AN T (2018) ) B3R, 4 i i E B & F H 5
TR A AL N BERS I A R BB AR F R R E
B CHIAX BT R E R &K 128 20 B R .
U, 76 B R R 0 L R SRR AR R SR BT, ol
RO A BARIR T EHRRBEM R RO AN
L B N R E , AR 5T AR R I AL 2 TTAT
SR 5 I H B B PEARRAE o 32 3l A BRI A B AR SR 3 1 A% L
T LIRS (BIR X LT m /K I2 3 BA R A
R R SRR G L ER A A R IR I = G 2R Ak & H I
FE 4. 2017 4, o [H 2 Bk A0 A A A R BRI E 8
000 A\, H /DA 7000 N, 207 RERAA 400 A, RERG
FNA TR Z . BRI L BR R A B KA R BN B 7R 5
HAEEEF I E#E LEBCR . E R E S T
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YA R A2 30 4E . 10, 2018 4F H [ 2 138 1) v N L
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g, JE BRI R R FIRE B R TF SO I 4 37, SOk R BR AR
AR A o H 57 3Rk o [ O — 491 A1 #8 J2 A i O ) R Ak ik
Tl A PRAIE o AR 2 {5 R 50 A 2 3R ST A £ 3 % 4% 16 11
o3 #H 5 EAEH, FLEM) LRI T CRIK 4,
2016) , My fi 275 2y DI R BR A IR D4R E R BB T
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S AL A AT AR O 25 GiFAR, 2015) o o AR AR 35
152837 N 41 5 2% 00 2% J5 i ok e 55 A B R R A %6 L X
R R OR AN B 70k 45 07 5, OB AL 2, R E R 2 DT AR .
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Figure 1.
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Classification Model of Citizen Behavior of Spectators in Professional Arenas
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Wi ¥ R T % 2% A 2 K i SR (Stummer et al., 2017),
SR R A b 1 R A 228 S Bh DL O Rl B R
b7 R — B 2 R T SR B RF A ) (Donavan et al.
2004) . AR TARRMRI I Z R Z R, 197148, R H

3



HRE AR B RHE 2021 4 (5 578) 58 XXIH

ZUF R EZE G x4 1 CSR RN B B i - — 2 79 P AT, 2
AR A A BT, BVA AT 2 TP AR . R P I 5
£, L&A 2l MR T HAT Z PR TTAE . =2
G P8 TEAT , AR AR O\ 20 4L S B ) 54T . Green %5
(2011) AR A0 [5 BHAG $2 7 AT 4 5 1 3 S8 Akt 2 5t
AR AL Alh = Ak 23 BEAT A b bk 2 AT R Al 25
HIT . E IO AR E (H RS, 52 AL 55 58 0 A R A
AR AL IR WMAR L2 — N0, e AA
A 12 1) 9 2R, AR R A L H AL R RS R
T2 s AR AL A HE A 1 1) 2 S S, B3 2 v R 2
PEFIR T AL X R 55 CER T 55 ,2006) . 5370, A H
SR AU R, BEALHE BB T, SCRLEE A Al gk
FEANR G A A o At 2 5TAF 5 Ak i BT A BURI % i1
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P, B 37 b 28 AT AN 2E 5T 3 /NI T 46, Jl G 7 B 28 3 1
PR B BT 42 A AR 1 7 AT R o AR L B TR X B
Wk R AT RS RATE S, R 2 iR, AR
KB 900 3 » IS R4 7] 45 766 fr » A R FILE A 85.1%
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TR S A RS AT RN VRS S AEAT N AR SR B
17 NPT A8 & ¥) Cronbach’s o REEL KT 0.7, i B P #6

—HMEE R, BNNERENE AL CROAEL
0.8, KMNELXIFFRE, AARRNAGHEE.

x1 FANEZE

Table 1 All Measured Variables

TE LA REEH mE 7 X M E AR

AR ARE &S & i IRA B RIFHRT RIERF LA
B E RIS T W AL R R SR 54
S $23/C 3% £ P FINE Y & £ 5)
i FIRINEF I RAL A AN BRI ES

FARATH A &L & B A RN F AL ZR K T 2R IR X 9 AL
RGBT DA IRE 4o T FHFIZHRIA
A TEH A AR AR b B S Kt sk it o F RS &
o ey AR I X F RO

TR G- ARAT HEE GRS RAR IR R T2

PGB TAT Hy % & & Ll &
WL A B B TINEF QR
R B8] AT EE & S &
FHFH EFEE TXALM] &
LR 3R R EE TRAL M &
A2 FR BRI AT ) R EE TR AL 2

HARABAWREDERSAR

BN RGO FAR AT EFREE
RN B, RAA LRI

PP A% R B R L RAT , B AL R B BRI

do RPN R FHR AT, BN R E TS
Jo R IR KA K B KA G R, REER R
RAHR IR G 40T , BAR A Ed PRI F IR
FHAR R Z R PTALA A E )
AR IX IR AL A T AL E B

AR R AR AR A KU IS 0915 8
AR IR B F AT KRS Rk
AR IR 25 ST F A TRAE IR SR 0L
LHBleR=1; 95 F h=2; HiRG EL=3
10420 A=0; 10424 k=1

B 4 H F AR AR =0 3F B 4 7R HR=1

R2 HEEEVUXARTARENRSHALE
Table2 Survey Object and Sample Size of the Spectator

Citizenship Behavior in Chinese Football Association Super League

F5 R EMRRI BERRR KA EMN AKXEMN
1 26 bik% S EAS 150 126
2 27 JHREXR LR Gk 150 135
3 26 LWt R AR 150 125
4 27 THEh RERAE 150 130
5 26 ERAM TR E4E 150 150
6 26 FHEL JNE A 150 100

T S50 R 56 7 THT » AR WF 9 5 R [ P A 8 A )
IR, AR 2 A L SR 2 B AR e X A — AN I
BEAT AT G0 HE e R S B AS OE L B OR R IR A v . &
T FLUI (Y KMO {34 K T 0.6 5 Bartlett BR & A6 56 12 3% 1
EZE N 0.000, 45 R EW RA RIFHIN AL . KA AVE
18 F0 30 28 BE A 56, KT 0.5, B A 28 B AT B AT 1 ) )

RUPE o AT A AR B 5 FE AN A a2 3 o o

®3 BUNETEFESHUERKEE
Table 3  Reliability and Validity Test Values of Semantic

Measurement Variables

PR

o A4 CR{AL KMOAM4 Bartlett %34 AVE{L

ZXE
AAFERL 0797 0876 0.721 0.000 0.638
MAEE 0911 0957  0.700 0.000 0.918
FALATH 0792 0878 0.702 0.000 0.706
REEA4E4TH 0727  0.847  0.652 0.000 0.582
REEATH 0797 0902 0.787 0.000 0.698
BEF% 0750 0.862  0.633 0.000 0.677

34 AL AR ST
A G A2 TR SN W AUR R AT N RS
HEAT N RGIA BAT R E S M a4 5 m 7 /> E &
TF 78 4% 5 4% IR 7 [ 380 1 bk o 2 AR ) 9 4 o2 2R 304
5
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MR MEGE . SR BN A TUR R U S 1 5 AR
R R AT RS B ARAT N BEUR BAT NI

x4 FETE

B MK R 34 T 1A 5 W A BUIE AR 3 okl ok
KER(ED.

HESHEXME

Table 4 Mean and Correlation of Major Variables

TERF H1E AR £ X Y, Y, Y, X, X,

A TAE RS (X) 4387 1.451 1.000

AR (M) 4.226 1.062 0.641" 1.000

FAERATA(Y) 4.127 1.127 0.607" 0.689™ 1.000

MRS EAEAT A (Y,) 4718 0.854 0.473" 0.601" 0.553™ 1.000
BB BAT A (YS) 4.604 1.013 0.610™ 0.716™ 0.700™ 0.681" 1.000

REF 6 (X)) 4.001 1.009 0.469™ 0.437" 0.442" 0.403" 0.563™ 1.000

ZF 56 ((X,) 1.986 0.468 0.261 -0.318" 0.309 0.212 -0.426" -0.119 1.000

VE AR B =766, %t 45 R 4 Pearson 48 £ A S, AEAT AL LR IEABLAT TIANMAE RH, A TAAEAL00] KT ERFE R TR

P 0.05KF LR,

4 BIZKIE

HhRR AR AR B A 4 TR IR N S S A AT N IR A AE
AT R R R G 28 AT I A HE AL [0 3 R 05 BN 0432,
0.352 f10.514, FLiEL 0.01 & A, B H, JH,, A H,
P3RS0 o R AR R 3 A 2 BT AT IR R 5 00 A0 I SRR A A
B R H0A 0,595, 1503 H, 73 B3 E . WA B 5 S 4t
SAT N VRS B VEAT AR R G AT N I bR dE AL [T &
#4358 0.386.0.329 A1 0.572, LB T 0.01 2 & M6 56,
B Hy, Hy, FUH, BB 5. EiRbrdifb R¥n g 5. %
6K 7N,

®5 UABEWMPBERIMUESEERMNS
FHSIT AR NREL
Table 5 The Mediation Effect of the Spectators’ Gratitude on
the Perception of Social Responsibility in Chinese Football
Association Super League Club and Social Affinity
5 HEE WwERK T Sig.
1 ARTTiERs FARAITA 0432 4767 0.000

AE¥

2 AL WAL 0.595  7.363  0.000
3 LA RS e EAASATAH 0386 4167 0.000
4 HAFHERE  FARTAH O 0407 4539 0.000
5 AR R B EALITAH 0275 3.059  0.003

F6 MAREXHBERDPHSTERMA
SREEETANR N
Table 6 The Mediation Effect of the Audience’s Gratitude on
the Perception of Social Responsibility in Chinese Football

Association Super League Club and Service Cooperation

Vit HE%® HE¥% ARERHK T Sig.
1 AsarERsm RESAETA 0352 4526 0.000
2 HAFTHERE  WARE 0.595 7.363  0.000
3 MRS RFEAETH 0329 3.466  0.000
4 HeariERs RESETA S 0304 5.650  0.000
5 MRS RFEAETA 0225 3.043  0.000

)}

x7 WAKEXMNFBERHESEERMNSHERTRITAN
AT 2R
Table 7 Mediating Effect of Spectators’ Gratitude on the Perception
of Social Responsibility in Chinese Football Association Super League

Club and Performance Tolerance

A5 BE¥® W E % AFERE T Sig.
1 A ERs RHEELITAH 0514 5955 0.000
2 AAFTHERS WARE 0.595  7.363  0.000
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5 LA B B BREBELATAH 0252 2.698  0.000
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Table 8 Market-oriented Adjustment Effect of Perception of Social Responsibility in Chinese Football Association

Super League Club and Spectators’ Gratitude
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Table 9  Super-double Investment and Attendance Data in Chinese Football Association Super League Club

2018 4 2017 4 20164 20154 2014 4 2013 4
IELL:=PN FLON 9.031C(F4) 17.71¢ 13.71¢ 13.11¢ 8312 9.012
Ad 4707 4567 4497 4597 4227 4.04 7%
i FL N 12,710 (F#4) 20.912 15712 61
A% 2.167% 2927% 2.80 7% 2.647
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Table 10 A Series of Data in Chinese Football Association Super

League Club in 2016
R N/ . BRE PR
BEHRLH . LEARTE j
1Lt F#h/5E A3 GDP/A
JE kR 13.73 4.49 9 139 644
Mg A 3.66 0.98 8 139 644
i kA 15.70 2.80 3 113 511
it 6.03 227 26 113 511
B REKG 0.91 2.25 6 54316
LB E 9.61 1.86 4 58 641
LHRAT 13.79 3.90 4 127 048
R E % 5.45 3.81 26 114 590
RiERik 3.18 2.17 21 114 494
TR AW 2.01 3.61 25 57 599
ATRE 2.67 2.25 23 65 847
¥ AT A 2.42 1.53 23 76 075
H G 1.53 1.93 26 61455
T Ak 1.24 1.73 25 82211
EIRAE 22 1.28 1.17 21 18 107
b AR Sk 7.09 1.89 21 90 364
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Figure 2. Relationship between the Investment of Chinese
Football Association Super League Club and the

Number of People in the Seats
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